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THE ALL-NEW 2013 HYUNDAI SANTA FE SPORT

so much? Maybe it's a case of falling in love at first
sight, from the moment Hyundai’s distinetive new
styling catches their eve. They love the secure,
comfortable and extremely quiet ride, the thrilling
oomph of commanding turbo power for hill-
climbing, passing, and control on the highway, the
six-speed electronie antomatic transmission, the

front-wheel-drive tight turning radius that makes
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Test drive a new Santa Fe today!

Parr Hyundai

5008 Auto Center Boulevard,
Bremerton WA 98312
360-377-3855

* America’s Best Warranty
* 24/7 Roadside Assistance
* Trade-In Value Guarantee

Your hundred-thousand-mile love affair
begins at Parr Hyundai in Bremerton.
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] <ver wonder why Hyundai owners seem to smile

squeezing into parking spaces a breeze. Then
there are those little extra features like heated
seats front and rear, push button starting, Blue
Link telematies, optional S-inch touchscreen
navig

ation, panoramic sun roof, privacy glass rear
windows ... and hundreds of other features and
niceties. Come to Parr Hyundai in Bremerton for a
test drive of the all-new 2013 Santa Fe and you're

sure to be smiling too. (Be prepared to fall in love.)

Display Ad Design, Production and Copywriting
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Visit our artists at the L
Port Townsend Farmers Market
Saturdays 9-2 April-December ¥
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We think big!

Along with all of the other wonderful printed items we produce—
from business cards to billboards—~Printery Communications is
vour one-stop shop for full-color posters and banners on rip-proof
and outdoor vinyl, a wide variety of papers, and even stretchable
canvas for Giclée artist prints, Whether it's artist prints, signage,
presentations, promaotions, in-store displays, trade show graphics,
or whatever vour BIG printing needs may be, we're ready to make it
happen at prices as low as $3 per square foot. For more infor-
mation, email star@Printery.com or call us at 800-339-1256.
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@ Mamber of Forest Stewardship Council®

FSC  we've led the way in developing and using the fatest
2 environmentatly sensitive prinfing technology since 1376

Display Ad Design, Production and Copywriting
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Custom Chairs, Small Tables, Sofas and Lounges, Dining Furniture, Bedroom Furniture, Cases, Cabinets, Stools, Mantles, Pet Doors

Interactive
Design for
Clients and [}
Interior MM Aw
Designers
[f)

FINE FURNITURE

Hawaiian Islands + Pacific Northwest + Studio: Sequim, Washington + 360-808-7092 - www.BrianKawal.com * Brian@BrianKawal.com

Display Ad Design and Production

Images
restored
for high
resolution
printing
from low
resolution

online files.
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Condé Montrose Nast

If it doesn’t sell,

CreativeTempo has been inspired by the works of two
innovators whose teachings shaped publishing and advertising
philosophy. They are Condé Nast and David Ogilvy. Both men
achieved remarkable worldwide success

Condé Montrose Nast (1873-1942), American founder of
Condé Nast Publications, became famous for producing highly
successful magazines such as Vogue, The New Yorker, Vanity Fair
and House & Garden.

David Mackenzie Ogilwy (1911-1999), born in England of
Scottish-Irish parents, became an American businessman ofien
referred to as “The Father of Advertising,” Founder of the global
Ogilvy & Mather agency, his work included campaigns for clients
such as Rolls Royee, s, Hathaway Shirts, Schweppes Tonic,
Dove Soap, Puerto Rico, and the World Wildlife Fund.

y informative articles about these men and their work
can be found elsewhere. What we wish to share with vou are these
fundamental elements of their philosophies:

Condé Nast declared that publishers must determine whether
1o edit a publication for the entire reading population (such as a
newspaper), or attract a segment of it—a niche audience.

He pointed out that publications serve their readers and
advertisers best by concentrating circulation within a specific
group of pursuits and interests. This practice enables advertisers
1o spend less, while reaching the greatest concentration of readers
interested in the type and quality of goods and services they offer.

“The publisher, the editor, the advertising manager and the
circulation man,” stressed Condé Nast, *'must conspire not only to
get afl their readers from the one particular class o which the
magazine is dedicated, but rigorousty to exclude aff others.”

David Ogilvy built his international marketing empire on the

Copywriting and Marketing Consultation

.

David Mackenzie Ogilvy

it isn’t creative.

principle that the function of advertising is to self, and that
successful advertising for any product or service is based on
knowing as much as possible about its consumers. Ogilvy liked
big ideas, but emphasized that it's useless o be a creative, original
thinker, unless you can sell what you create.

The objective of CreativeTempo is to identify the interests of
our readers and match them 1o the goods and services of our
advertisers, making it possible to advertise in a magazine that
produces bountiful results,

Northwestern Washington is an ideal environment in which to
put the ted of Nast and Ogilvy to work. Our community
hoasts a4 remarkable collection of creative talents: novelists and
poets, musicians, playwrights and filmmakers, actors and
actresses, illustrators and designers, watercolorists, and painters,
photographers, sculptors, welders, potters, printers, jewelers,
weavers, woodcarvers, architects, cooks, gardeners, boat
designers, home builders—an endless assortment of goods and
crafts and arts,

As a showcase for these talents, CreativeTempo is 3
focus market interest on the galleries, theaters, stores and shops,
support industries, materials providers, and other services that
keep our arts vital and productive. Never has there been a
publication more supportive of our local creativity

Creativelempo magazine brings together articles and
pictorial inform: specific to this area. Our photographers and
writers know and love the creative arts, and strive to excite all who
passionately helieve in and suppont the innovative, traditional and
indigenous ans of our community, Creativelempo is where
readers will find the best, the most imaginative and moving, the
unusual, and the unique—in arts and crafts and performance.

lso able 1o
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Event Horizon Press
Bilingual Reading Books

Real People, Real Stories \§

Cuéntame | = .‘.
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Print-On-Demand Book Covers
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Mistress of Monterey

A STORY OF LOST ROMANCE IN EIGHTEENTH CENTURY CALIFORNIA

VIRGINIA STIVERS BARTLETT

* Historical novels about early
California are usually quite soft;
this one violates the rules.”
— Des Moines Register

“The drama Mrs. Bartlett works
out of known historical facts
is pleasant and entertaining,
The details on the whole are
as convineing as they are lively.”
— Boston Transcript

“ Mrs. Bartlett succeeds admirably . . .
she shows an understanding,”
— Buffalo Evening News

“Virginia Stivers Bartlett writes historical
tales with such obvious authenticity . . .
that Mistress of Monterey supplements
literary merit with informative value.
The author so cleverly interweaves
plot and description that the colorful
background of early California gleams
through without retarding narrative
interest, The story would appeal equally
to men and women 4s an exciting saga
of a picturesque era.”

— Portland Oregon Sunday Journal

“ Mrs, Bartlett’s book can be accepted

almost as a historical document.
One need go no further than the
bibliography to find the author has
gone to the sources . . . The book
is a valuable addition to Americana
and should be read.”

— San Francisco Call Bulletin

“The atmosphere of time and place is

believable, the narrative readable.”
— Baltimore Sun

“ Mrs. Bartlett lives in California, knows

its history and legends, and writes of it

both lovingly and with descriptive skill.

Her romance is full of life and color.”
— Washington Sunday Star

“ Mistress of Monterey is a good story.”

— The New York Times

EVENT HORIZON PRESS

HISTORICAL NOVEL

Ir

Mistress of Monterey

VIRGINIA STIVERS BARTLETT

LIATLAVE SYAALLS VINIOYIA ha.lgluowgo SSJAl 181W

Book Publishing
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David W.Cowles

Kindle and Nook eBook Covers
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Come jJoin  §&
our Adventure! %
If you speak English,
I'll teach you
French or Spanish.
If you speak Spanish,
I'll teach you
English or French.
If you speak French
I'll teach you
English or Spanish.

Posters
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Magazine Covers
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SOUTHWESTERN
HORSE PROPERTIES

Homes o Ranches o Cabina » Stabls o Dawms o Owchards o Scenic Lands

Magazine Covers
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Family Mexican
Restaurant

271 South Seventh Avenue
Sequim, Washington 98382
360-582-1006

Menus
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Issue Number 54 F A N C L U B N E W S L E T T E Q Summer 2013

RECOLORING CARL:

Beyond the Pinnacles
Where the Condors Fly.

by Joseph Robert Cowles, (BFC Special Projects Coordinator

TWO SUMMERS AGO we reported that
Fantagraphics Books was preparing to
introduce a new series of hardcover repro-
ductions of Disney comic book stories by
The Good Artist. The first three titles in this
collection, Lost in the Andes, Only a Poor
Old Man, and A Christmas for Shacktown,
proudly reside in my library, along with
The 0ld Castle’s Secret, the latest
Fantagraphics offering. Now I'm eagerly
awaiting Christmas on Bear Mountain
(scheduled to be published 10 November
2013, in time for holiday gifting). Each of
these collections takes the title of its lead
tale and is packed with well more than 200
pages of stories, commentary and art.

As a hard-core, demanding, lifetime fan
of Carl's work (who became literate while
sitting on his sainted Myther’s lap as she
read aloud from Walt Disney’s Comics
and Stories and other wholesome funnies,
pointing to each word in the dialogue bal-
loons as she spoke it), I tended to disdain
the trimmed-down Gold Key “Reprinted by
Popular Demand™ comic book editions
that began appearing in the early 1960s.
Although printing technologies had greatly
advanced in the two-plus decades I'd been
a faithful follower of D. Duck and his
cohorts, the printed quality of the slimmed-
down reproductions wasn’t particularly
good and I felt somehow cheated. But that’s

The ducks discover that their dream of being in Old California is filled with many dangers.

the way things were in those days and I was
grateful 1o occasionally come across a
reprint that filled an empty spot in my not
particularly pristine stack of Barks books.
(By that time I'd learned his name, we had
met, and we'd developed a friendship that
included his talented wife, Garé.)

ONE OF THE EARLIEST discussions I was
privileged to share with Carl concerned the

matter of quality. The conversation opened
with a comment by Garé that Carl was
almost always disappointed in how his
work appeared in the books. He'd of
course drawn the pictures much larger
than they were printed, and as I've
reported in previous CBFC newsletters, his
original art was crisp and clean and truly
masterful. When reduced to forty percent

www.TheCarlBarksFanClub.com + Published in Remembrance of Carl Barks: 27 March 1901 — 25 August 2000

Online and Digital Newsletters
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Richard Wright First Day Cover

Chicago First Day Pictorial Cancellation

Cachet Design: Joseph Cowles

RICI'IGRD WRICHT

CHICAGO, IL 60607 - AFRIL 09, 2009

LI CHARDRWRIGHT
" ﬂ EIRST DAY OF 155UE
3 4

RICHARDWRIGHT

Richard Wright was an American Author
who worked in the Chicago Postal System
as a clerk and letter carrier
From 1927 to1931.

Specialty Items

First Day of Issue
Cachet Designs

and Display Panels
for Stamp Collector’s
Exhibit Boards.
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Image Restoration

Vintage 1896
Cabinet Card
studio photo
restored for
genealogy
collection.
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Image Restoration

Small 1916
studio photo
restored for
genealogy
collection.
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THE NEWS OF THE 6OLD
STRIKE HAS LEAKED OUT,
KIDS | THE RUSH 1S ON!

Comic Book Coloring



